Innovasjon ved NTNU Oceans
NARMA varkonferanse 2019

Kunnskap for en bedre verden

Kjell Olav Skjalsvik, Innovasjonsleder

® NTNU



NTNU Strategisk program for
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ENTREPRENBRSKAP

Vil bli best pa innovasjonskompetanse

Innovasjon og nyskaping er to ord som gar igjen nar store organisasjoner som

NTNU skal definere malsettinger og strategier. Men for mange kan begrepene virke
litt runde og vage.
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Kunnska for en bedreverden

| NTNUSs visjon kunnskap for en bedre verden legger jeg at vi aktivt ma ta
ansvar for at ny kunnskap omsettes til positive effekter for samfunnet, og dette
oppnar vi gjennom innovasjon.
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% NTNU Oceans NTNU

INNOVATION AT NTNU OCEANS

From research to impact:
Innovation in the ocean space

Research outcome from NTNU Oceans will support innovations for a
sustainable oceans development.

The objectives for innovation activities in NTNU Oceans are:

* Development of competence and culture for innovation

* |dentify business opportunities for new and existing industry based on results from our research

* Share our contribution to the development of the ocean industries
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Innovasjonsbegrepet

ovation is: Innovation is:
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and it addresses customer Innovati § viable business model that is
needs and wants* perceived as new and is adopted

by customers
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2 Innovation is: business or life,
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Konkretisering av et bredere innovasjonsbegrep
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Innovasjonskompetanse

SCHOOL OF
INNOVATION

‘OCEAN

Objectives of the Ocean School of Innovation:

1. Create a culture for innovation

2. Strengthen the awareness and competence on
innovation

3. Contribute to increased commercialization of
research results

( 0SI Course Offer 2019)
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